Volume - 13, No. 04 OCTOBER - DECEMBER 2020

4
JOURNAL OF

S CIENCE,
MANAGEMENT

SPECIAL ISSUE ON

"ATMANIRBHAR BHARAT:

A ROADMAP TO SELF RELIANT INDIA"
IN ASSOCIATION WITH

DEPARTMENT OF MANAGEMENT STUDIES,
MACFAST, KERALA, INDIA

Gt Foe o ISSN No: 0974-8334
Tiruvalla- Ga010; ecnced Studes: A MACFAST PUBLICATION

erala



Journal of
Science,

Technology

and
Management

A MULTI DISCIPLINARY
QUARTERLY JOURNAL

SUBSCRIPTION

| year Rs. 1500/-

2 years Rs. 2700/-

3 years Rs. 3600/-

Subscription charges may be drawn
by Demand Draft of any
Nationalised Bank in favour of Mar
Athanasios College for Advanced
Studies Tiruvalla (MACFAST) and to
be sent to Circulation Manager,
Journal of Science Technology and
Management, Mar Athanasios College
for Advanced Studies, Tiruvalla,
Pathanamthitta District,

Kerala - 689101, India.

Phone: 0469-2730305
Mob: + 91-94471 21718

email: journal@macfast.org

www.macfast.org

© MACFAST

DISCLAIMER
Journal of Science Technology and
Management is not responsible for the
statements/opinions e |essed b)f the
authors in their

Managing Editor

Fr. Dr. Cherian }. Kottayil

Principal, Mar Athanasios College

for Advanced Studies Tiruvalla (MACFAST)
Email: principal@macfast.org

Chief Editor

Dr. Samuel, M. S.

Professor and Director,

Department of Computer Applications,
MACFAST, Tiruvalla

Email: mssamuel@macfast.org

Editor

Dr. Soumya Madhavan

Assistant Professor, School of Biosciences
MACFAST.
E-mail:soumyamadhavan@macfast.org

Co-Editors

Dr. Neethu Ann Georgie
Associate Professor,

Department of Management Studies
MACFAST.
E-mail:neethu.ajith@macfast.org

Jeena Sara Viju

Assistant Professor,

Department of Computer Applications
MACFAST.

E-mail:;jeena@macfast.org

Dr. Blessan Santhosh George
Assistant Professor,
School of Biosciences, MACFAST

Editorial Assistant

Ebin Philip Thompson
Assistant Professor,

School of Biosciences, MACFAST

Members

Dr. Ashok Pandey

CSIR — National Institute for Interdisciplinary
Science and Technology (NIIST)

Industrial Estate PO,

Thiruvananthapuram, Kerala 695019

E-mail: ashokpandey|956@gmail.com
Dr.Varshney V. K.

Forest Research Institute P. O. New Forest
Dehra Dun - 248 006, India

E-mail: varshney2000@pyahoo.com

Fr. Casimir Raj N,, S. |.

(Former Director, Xavier Labour Relations
Institute (XLRI), Jamshedpur, Jharkand, India)
Loyala College, Liba, Chennai

Email: ncasimirraj@gmail.com

EDITORIAL BOARD

Dr. Mathew lllathuparambil

Professor; Department of Management Studies,
MACFAST, Tiruvalla, Kerala, India

Email: llachuparampil@hotmail.com

Dr. Dineshkumar U.
Professor, IIM, Bangalore, India
Email: dineshk@iimb.ernet.in

Dr. Bernadine Van Gramberg

Pro Vice-Chancellor

Swinburne University

John St, Hawthorn VIC 3122, Australia
bvangramberg@swin.edu

| Dr. Bijaya K. Mangaraj
| Professor, XLRI, Jamshedpur
i Email: mangaraj@xiri.ac.in

| Dr. Constantine Roussos

(Professor Emeritus)

| Lynchburge College, Lynchburg,

Virginia - 24501, USA

E-mail: roussos@Ilynchburg.edu

Dr. Nagabhushan P.

Director, Indian Institute of
Information Technology, Alahabad, UP.
Email: pnagabhushan@hotmail.com

Dr. Chandra Sekhar, C.
Professor, Indian Institute of
Information Technology
Madras, India

Email: chandra@cs.iitm.ernec.in

Dr. Kaimal, M. R.

Professor and Chairman
Department of Computer Science,
Amritha Viswavidhya Peedam,
Kollam, Kerala, India

Email: mrkaimal@asianetindia.com

Dr. Jiju A. Mathew
Associate Professor
Department of Computer
Science, St. Thomas College,
Thrissur, Kerala, India

Email: jijuamathew(@gmail.com

Dr. Sundarapandian, V.

Research and Development Centre
Vel Tech Dr. RR &

Dr. SR Technical University

Avadi, Chennai - 600 062, India
E-mail: sundarviu@gmail.com

Dr. Sukumaran Nair, K. R.

Principal, Mannam Memarial N.S.S College
Konni, Kerala- 689691

E-mail: krsnair09@gmail.com

Acknowledgements
The Editorial Board hereby express their thanks and
gratitude to the referees for evaluating the manuscripts.

PUBLISHER, PRINTER & OWNER
Fr. Cherian J. Kotayil, Ph.D.
Principal, MACFAST, Tiruvalla, Pathanamthitta, Kerala

TTruVarra- e pﬁ* ‘Z’ Adva need Studiss

»rLllu




ISSN No. 0974-8334

JOURNAL OF
SCIENCE, TECHNOLOGY
AND MANAGEMENT

Volume 13 Number 04 October - December 2020

215 Extending a helping hand to the rural populace in
COVID times - Radio MACFAST:
A true companion of the common man
Radhakrishnan Kuttoor, Sudeep B Chandramana

221 A new era on rural marketing through
“Athma Nirbhar Bharath”

Ansu Anna Thomas, Latha K

228 A study on how E-learning drives India to be self-reliant
Neethu Ann Georgie, Achsah Saji, Joice Elezabeth Johnson

234 Big data and transformation of marketing
Jotfy Johnson

237 Contribution of microfinance to self help groups for
rural development in India
Ashalakshmi R K, Anju John, Reshma T R

242 A conceptual framework on how FDI enables India to its
desirable destination- self reliant economy
Jamuna John, Jojis P Joseph, Neethu Ann Georgie

& T 253 India on the move: An appraisal of Indian tyre industry
P Aleena Sara John, Sudeep B Chandramana
SCIENCE,

TECHNOLOGY &
i e 263 Deep learning- A way towards face detection technology

Khushbu A Patel, Mahammad Idrish T Sandhi

270  Present status and potential of renewable energy in
Kerala -A conceptual study based on existing and
e renewable resources

. ‘E"“W J
Sin AN KOTHAA

_r_”ﬁ! For Advan ced Studies
! nr‘.\g:!a- cc:'ful }/-rulo b



Journal of Science, Technology and Management

Vol. No. 13,

No. 04, October-December 2020, ISSN No: 0974-8334

A comparative study on digitalisation in
banking, media and entertainment services

Ashalakshmi R K*, Rechsah Saji, Sona Mariam Eapen,

Department of Management Studies

Mar Athanasios College for Advanced Studies Tiruvalla

(MACFAST), Kerala, India 689 101
*Email: asha@macfast.org

Abstract: Digitalization is defined as use of digital or
computer technology lo change the business model and
provide new revenue and value-producing opportunities;
it is the process of moving to a digital business. In the
present outline, the demand of banking is anytime,
anywhere banking, this requires Contemporary robust
secure optinized and ready fo meet the expectations of
empowered and tech sharp customers. Digital
fransformation is just moving from traditional banking
to a digital world. It is a vital change in how banks and
other financial institutions learn about, how to interact
with and satisfy customers. An effective digital
transformation begins with an understanding of digital
customer behaviour, preferences, options, requirements and
aspirations etc. This transformation leads to the major
changes in the urqam zation from product centric view to
customer centric view. This paper covers the concept of
Digitalization in banking, Media and entertainment
services and how it will be related to self reliant India.

The study also found that the digital banking is having
enormous potential to change the landscape of financial
inclusion. Easy use of digital banking can accelerate the
integration of unbanked economy to main the integration
of unbanked economy to mainstream. In last two decades,
entertainment Industry has been made a name as the
fastest growing industries in India. Media and
entertainment industry finding itself in digital media also.
The growth in this industry highly depends on the revenue
generated by advertising sector. Change is constant in
this industry.

Keywords: Digitization, Banking in India, Innovations,
Technology, Media and Entertainment industry, Digital
Media.
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Introduction

Digital Transformation means adapting the
digital technology to transform services or
business, by replacing the non-digital or manual
processes with the digital processes or replacing
the older digital technology with the new.

Digitization is the transformation of data into
a digital format with the adoption of technology.
Digitalization is very important for the banking
sector, by embracing digitalization, banks can
enhance customer services.

The current world is dominated by the concept
called “Digitalization”. The Digitalization has
become useful for Indian Banking sector, which
play a major role in forwarding the financial
inclusion and which is mainly providing better
services to customers along with an opportunity
to gain more in future. Indian banking sector is
achieving an enormous growth in recent years,
encouraging higher amount of capital formation,
which is due to the digitalization of banking. The
government of India has introduced Digital India
with the aim to transform India into a digitally
empowered society and knowledgeable economy.

Advantages of digitization in banking
Improved customer experience.

Reduction of costs for banks and customers as
well by using ATMs, cashless transactions etc.

With more digital data available with banks,
they can take data-driven dynamic decisions by
using digital analytics. This benefits both

customers and banks.
o
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other’s prospects as well as make the bank privy
to cutting edge digital products and services that
outwit competition.

In the digital age, cost, speed, ease and
seamlessness of operations matter most to banks
and their customers. Since there are multiple
products and services on offer, banks will need to
leverage analytics technologies to gather useful
insights. This could include discerning minute
data patterns based on customer demography,
geography, network usage, devices, products and
types of apps used, customer satisfaction and many
other roadmap for the short term, medium term
and long term digital strategies for the bank.

Digital services present unprecedented
opportunities for banks to automate operations
in myriad ways. While there is a caveat that the
human touch should not be lost, the very nature
of digital technologies lend themselves to
automation.

The banks business models may need an
overhaul to facilitate early stage strategic
investments in emerging technologies in
collaboration with technology companies. Money
saved through automation can be reinvested in
these strategic investments. Innovation may be
crowd sourced with customers.

Online trends change very fast. It'’s extremely
important to keep on par with current market
trends and see how we can use them while creating
creative campaigns.

The brand equity of movies and celebrities can
be increased by using social media monitoring.
This way we get direct customer perception &
feedback using, which we can strategize, the
content on digital platforms better.

Using social media groups, categories and hash
tags to specifically target clearly defined fan groups
of similar interests. This way we can compel them
to share the content, who in turn becomes our
influencers.

It's very easy on the Internet to know what's
valid and what's unoriginal. So make sure your
ideas are unique, innovative and work hand-in-
hand with your client

Conclusion

The Banking landscape is changing. A new
wave of technology is revolutionizing the way
customers interact with their finances. By looking
at the scenario existing now in India, one can find
that people are now taking more and more
advantage of the digitalization in case of Banking.

Media and Entertainment Industry helps in
developing Indian economy. It is growing ata very
faster rate. There is a bright future for all Media
and Entertainment segments. As the technology
advances there will be more development in this
field.
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